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About the university

Central University of Tamil Nadu (CUTN),
established by an Act of Parliament and spread in
520 acres of land on the bank of river Vettaaru and
| inthesurroundingofthelush greensofKaveridelta
region, came into existence in 2009. Emerging as
one of the multidisciplinary knowledge hub and
research centre of higher education in India, the
12 Schools and 27 departments of CUTN offer
Post graduate, Integrated and PhD programmes in Social Sciences and Humanities, Communication,

Basic and Applied Sciences, Behavioural Sciences, Technology, Education and Training, Commerce,
Management, Law, Performing Arts and Computer Sciences.

About the Department

The Department Media and Communication,
established in 2013, relies heavily on practical
training and regular internships, apart from
imparting theoretical knowledge to the students.
The department offers a two-year Master’s course
in Mass Communication with the core areas being

journalism, film studies, television, radio, short
film, documentary, advertising, corporate communication, community media and new media, apart
from communication research. It also offers Ph.D. in Journalism and Mass Communication. The
department also provides with world-class infrastructure and professional training equipment to
match contemporary media needs.

About the place

Thiruvarur, situated in the delta region of the
famous river Cauvery, was one of the five
traditional capitals of the famous Chola Empire.
The history of the place revolves around the
Thyagarajaswamy temple, which Chola King
Anukkiyar Paravai Nangaiyar built. The temple

chariot, weighing 360 tons and 96 feet tall, is
claimed to be the largest temple chariot in India. Popularly known as “the Granary of South India”,
Thiruvarur district is rich in paddy fields, tall coconut groves, and other verdant vegetation. Thiruvarur
is the birthplace of Tyagaraja, Muthuswami Dikshitar, and Syama Sastri, widely known as the Trinity of
Carnatic music. This small town is located 307 km from Chennai and 58 km from Thanjavur.



About the Seminar

Atmanirbhar Bharat or Self Reliant India is an umbrella term coined to make India evolve as
a more significant and active part of the world economy, practice efficient, competitive, and
resilient policies that encourage equity and self-sustaining and self-generating. This mission
has been launched with a clear vision for India’s economic development. As envisaged by the
Government of India, this mission has been kick-started with the Prime Minister's clarion call in

May 2020 to fight the pandemic in India with a special economic and comprehensive package.

The planning and implementation of comprehensive steps in the key fronts like health, econ-
omy, society, and infrastructure during the COVID-19 crisis in sync with Atmanirbhar Bharat
Abhiyaan, the Government of India have been successful in mitigating the challenges of the
pandemic to a great extent. India’s grit and spirit of self-reliance have been made evident from
zero production of Personal Protection Equipment (PPE) before March 2020 to the capacity of

producing 2 lakh PPE kits daily after the rollout of Atmanirbhar Bharat Abhiyaan.

The hard times made the country tough and rose to the challenges to uncover opportunities
to be self-reliant. The government-sponsored economic support for Atmanirbhar India opened
the flood gate of financial support to many firms, encouraging young and energetic small and
big entrepreneurs to produce goods and services within the country. The timely launch of the
campaign of self-reliant India gave a massive boost to the five pillars of the focus of Atman-
irbhar Bharat, i.e., economy, infrastructure, system, vibrant demography, and demand flour-
ished during the pandemic times. The self-reliance campaign enhanced the idea of ‘vocal for
local,’- the initiative launched to promote local brands, manufacturing, and supply chains to
stimulate India’s economy. The government’s appeal to appropriately use the trying times to
become Atmanirbhar or self-reliant has been very well received by the media and the country’s

citizens to enable the resurgence of the Indian economy.

The media has been playing a pivotal role in the economic growth and development of the
country since India’s independence. The emergence of India as a self-reliant India or Atmanir-
bhar India may not have been possible without the active support of media. While playing the
crucial fourth pillar of democracy, media has always been credited with empowering the coun-
try’s citizens with accurate and adequate information. Joining hands with India’s mission for
Atmanirbhar Bharat, the Indian media has already made its efforts worth appreciating across
sectors, including the development of the skilled workforce, economic growth, infrastructure

building, improvement of the system, and demand in and around their habitat.

The seminar primarily aims to explore, understand and deliberate on the roles and responsi-

bilities that media needs to perform to make Atmanirbhar Bharat Abhiyaan or Self-reliant India



campaign a huge success. The primary objective to organize the seminar is to create a common
platform for the stakeholders to discuss the ideas, suggestions, and viewpoints presented in
the form of invited lectures, paper presentations, report analysis, suggestive plans, etc. on the
roles and responsibilities of media towards the success of self-reliant India. The seminar also
focuses on the enumeration and deliberation of the roles and responsibilities that media has
played in the success of the nation's ambitious development programmes since its indepen-
dence 75 years ago. The seminar will be kept open for social scientists, communication experts
and researchers, economists, policy-makers, government functionaries, and other members of

the society for their active participation.

Seminar objectives

* To develop awareness on the significance and need for Atmanirbhar Bharat to make our
country and its citizens self-reliant in all aspects.

* To enumerate and discuss the roles and responsibilities that media has been playing in the
ambitious development programmes in the last 75 years since India’s independence.

* To identify and deliberate on the learnings from the success and failures of media as a sig-
nificant stakeholder in India’s development programmes.

* To discuss innovative and impactful ideas for media to strengthen the Atmanirbhar Bharat
campaign for inclusive development of India.

* To identify, discuss and promote the best practices for media to strengthen international
cooperation among various stakeholders for Atmanirbhar Bharat.

Sub-themes for the seminar

Leadership, media, and Atmanirbhar Bharat
Concept and idea of Atmanirbhar Bharat and Media
Pillars and Goals of Atmanirbhar Bharat
Relationship between development and media
Mission for self-reliance and media

Opportunities and Challenges for media in Atmanirbhar Bharat Abhiyaan

Developing awareness and boosting morale for Atmanirbhar Bharat

Participation of stakeholders in Self Reliant India

Media and promotion of “Vocal for Local”




Enhancing media’s contribution for Self-Reliant India

Building Competencies of Women for Atmanirbhar Bharat and media

Expanding the role of women in Atmanirbhar Bharat Abhiyaan

Social media small scale business for Atmanirbhar Bharat
Innovation for Atmanirbhar Bharat and media
Strengthening Digital Platforms for Self-reliant India
Start-Ups, media, and Atmanirbhar Bharat

Promotion of business on digital platforms

Atmanirbhar Bharat and youth for self-reliance

Self-help groups, media, and self-reliant India

Benefits for media industry from Atmanirbhar Bharat

Expected Outcomes

The roles and responsibilities of media have been appreciated for their powerful impact and
diverse and dynamic nature. It has always been instrumental in raising awareness towards
all aspects of the nation and its citizens. The significant outcome of this seminar would be to
understand the significance and need for media to play an active role and carry out responsi-
bilities to promote and encourage the citizens to participate in Atmanirbhar Bharat Abhiyaan.
The seminar would be a great learning experience and opportunity for the academicians, pol-
icymakers, government functionaries, corporate personnel, young scholars, etc., to exchange
ideas, views, and suggestions for India's ambitious plan for Atmanirbhar Bharat. The compila-
tion of opinions, thoughts, experiences, and recommendations of the seminar stakeholders
can be quality inputs for policy formulation and implementation of self-reliant India.

Publication Plan

The full-length papers submitted for the seminar will be peer reviewed and selected papers will
be published in edited volumes with ISBN by a reputed publisher.

Registration fee
* PG Students :%¥300

* Ph.D. scholars 13600

* Academicians & Professionals: ¥ 1000




Guidelines to the Authors

Cover Page: Title of the paper, Name of author(s), Designation, Professional affiliations,
E-mail id and Mobile number.

In case, a paper with more than one author, please mention the name of the paper pre-
senter.

The abstract preferably shall not exceed maximum of 250-300 words, including the pur-
pose of the research, methodology used, findings, practical implications and five keywords
related to the paper.

The submitted full paper shall not consist of more than 6000-7000 words, references (APA
style, 7th edition), credits, necessarily without plagiarized and controversial content.

Please send your queries to our seminar id cutnmediaseminar22@gmail.com

Key dates

* Last date of submission of abstract : 12th April 2022
* Notification of the acceptance of abstract  : 15th April 2022
* Last date of registration : 17th April 2022

* Last date of submission of full paper : 24th April 2022

Abstract submission link

* https://bit.ly/cutn-media-seminar-22-abstract-submission

Payment instructions

Participants are required to pay the registration fee through State Bank Collect, an online

payment platform by State Bank of India. The step-by-step guidelines on how to pay the fee

through State Bank Collect will be intimated once your abstract is accepted.

Address for Communication

Dr. Manash Pratim Goswami Dr. Radha B.

Associate Professor Associate Professor

Department of Media and Communication Department of Media and Communication
Central University of Tamil Nadu Central University of Tamil Nadu

Email: mpgoswami@cutn.ac.in Email: radha@cutn.ac.in

Phone: 99 999 159 77 Phone: 979 000 23 53



Seminar organising committee

Chief Patron Patron Seminar Director
Prof. Dr. M. Krishnan Prof. Sulochana Shekhar Prof. G. Ravindran
Vice-Chancellor, CUTN Registrar (i/c), CUTN Head of the Department

Seminar Convener Seminar Co-convener
Dr. Manash P. Goswami Dr. Radha B.
Associate Professor Associate Professor

Organizing committee members

e Dr. Francis P. Barclay, Assistant Professor
® Dr. Nikhil Kumar Gouda, Assistant Professor

e Dr. Shamala R., Assistant Professor

e Dr. N. Boobalakrishnan, Assistant Professor

Seminar coordinators (students)

e Mr. Hashim H. Puthiyakath (Phone: 9633627074)
* Ms. Shiny Angel Sam (Phone: 94887 65595)

For queries, email to cutnmediaseminar22@gmail.com



