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Preamble

The syllabus seeks to provide a strong multidisciplinary orientation to undertake a meaningful research
journey in communication studies, without losing the focus on the domain of communication research
through the core papersThe works of important philosophers and scholars, whose works have a bearing on
communication research are introduced. The elective provides an eclectic mix of new papers which are
meant to help the candidates to both specialise in key areas and learn quantitative and qualitative
methods.

Vision

To create an intellectually grounded learning environment with local, national and international relevance
for training the future communication/journalism/media professionals/researchers/teachers.

Mission

M1 Training of socially responsible researchers and teachers

M2 Enabling students to acquire wholesome knowledge with a good mix of theoretical/ and research
content, research skill oriented content and community/societal development oriented content.

M3 Imparting critical and philosophical skills to enable them to pursue both qualitative and quantitative
research better

Program Educational Objective (PEOs)

PEO1 Become a socially responsible communication/journalism/ researcher and teacher

PEO2 Acquire wholesome knowledge with a good mix of theoretical/content, research skill oriented
content and community/societal development oriented content.

PEO3 Acquire qualitative and quantitative research skills to excel in teaching/research careers

PEO4 Acquire a good mix of theoretical knowledge

PEQ5 Become an ethical researcher and teacher
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Graduate Attributes for Ph.D Mass Communication Program

Disciplinary Knowledge - Wholesome knowledge of communication research domains

Critical Thinking Skills - Clarity with regard to commonsensical and critical thinking abilities

Ethical Framework - Strong grounding in required ethical frameworks in communication and media

research

ICT Skills - Familiarity with relevant software and hardware environments and required skills

Analytical and Interpretive Skills - Strong grounding in analytical and interpretive skills required for
social sciences research

PEO to Mission Statement Mapping

PEO1 PEO2 PEO3 PEO4 PEOS
M1 3 3 3 3 3
M2 3 3 3 3 3
M3 3 3 3 3 3

Program Outcomes(P0)

On the successful completion of the program, the student will be able to

PO1 Have an ethical and socially grounded research outlook

P02 Have a good set of analytical and interpretive skills

P03 Have a good familiarity with qualitative and quantitative research methods

P04 Acquire good theoretical knowledge

P05 Acquire critical research abilities

PO to PEO Mapping
P01 P02 P03 P04 P05 P06

PEO1 3 3 3 3 3 3
PEO2 3 3 3 3 3 3
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PEO3 3 3 3 3
PEO4 3 3 3 3
PEOS 3 3 3 3
Department of Media and Communication
School of Communication
PhD Mass Communication Program Coursework
Framework
Code Subject Name Credits T-Hrs P-Hrs  Hours
MCPO1 | Traditions, Theories and Concepts in 4 4 4
Communication Studies - Core
MCP02 | Communication Research Methods - Core 4 4 4
MCP03 | Gender, Human Rights and Communication 4 4 4
(Elective)
MCP04 | Media, Culture and Society (Elective) 4 4 4
MCPO5 | Data Analysis Techniques (Elective) 4 4 4
MCP06 | Marketing Communication (Elective) 4 4 4
MCPO7 | Communication for Social Development 4 4 4
(Elective)

e Compulsory Elective Paper- Research and Publication Ethics (RPE)
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SEMESTER - |
Course Code Course Name L T P Credits
Traditions, Theories and
MCPO1 Concepts in Communication 4 4
Studies
Course Outcome (CO0)
On the successful completion of the course, the student will be able to
Course Outcome Level
CO1 Will be able to remember the salient arguments and points of  this Remember
paper
c0 2 Wlll.b_e able to understand the concepts and theories key scholars and Understand
traditions
C0 3 | Will be able to apply them to their proposed doctoral research work Apply
c04 W|.II be. able to analyse data and information using the knowledge Analyze
gained in the paper
Will have a good measure of analytical, interpretive and domain
C05 .
knowledge and related skills
Syllabus
Units Content Hrs.
Theoretical traditions in humanities, social sciences and communication,
[ origins of communication research, research in communication studies 12
and critical communication studies.
Traditions,theories and concepts in television studies, film studies, radio
Il e . 12
studies, film studies
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Methodological and theoretical contributions of Paul Lazarsfeld, Theodor
Adorno, Max Horkheimer, Harold Innis, Raymond Williams, Stuart Hall,
Deleuze and Guattari, Michel Foucault, Friedrich Kittler, Lev Manovich

and Christian Fuchs

12

v

Working with theories and concepts —
power/knowledge,encoding/decoding, assemblage, rhizome, time/space
bias media, articulation, optical media, discourse networks and
alienation

12

Working Paper: Students must submit a working paper (15 pages) and
present the same in a seminar

12

Tasks and Assignments:

Mid-sem presentation 10 marks (evaluation parameters - language 3
marks, Content 5 marks and clarity of presentation 2 marks)

Practical Project - Working Paper - 50 marks (evaluation parameters -
language 10 marks, Content 30 marks and clarity of presentation 10
marks)

External

End Semester Presentation 40 marks (evaluation parameters - language
10 marks, Content 20 marks and clarity of presentation 10 marks)
References:

Adorno, T. W, Horkheimer,2002. Max. Dialectic of Enlightenment. Trans.
Edmund Jephcott,Stanford University Press,

2.Deleuze, Gilles and Guattari, Félix, 2004. Anti-Oedipus. Trans. Robert
Hurley, Mark Seem and Helen R. Lane. Continuum.

3.Foucault, Michel, 1916-1990. The History of Sexuality Volume 1-3,
Penguin,

4 Fuchs, Christian, 2020. Communication and Capitalism, University of
Westminster Press.

5.Hall, Stuart, 2019. Essential Essays. Duke University Press.
6.Jei'abek,Hynek,2011. Paul Lazarsfeld and the Origins of Communication
Research, Routledge.

LlInnis, Harold, Empire and Communications, The General Pub.Co,1986.
8.Innis, Harold, Bias of CommunicationUniversity of Toronto Press,2008
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http://en.wikipedia.org/wiki/F%25C3%25A9lix_Guattari

9. Kittler, Friedrich,1999. Gramophone, Film and Typewriter. Stanford
University Press.
10. Kittler, Friedrich,1985. Discourse Networks 1800/1900.Stanford
University Press.
11.Manovich, Lev, 2001. The Language of New Media, MIT.
12. Hall, Stuart, 2019. Essential Essays. Duke University Press.
13.Higgins,John, 2002.Raymond Williams ReaderWiley.

Mapping of ProgramOutcomes with Course Outcomes

PO1 P02 P03 P04 P05
co1 3 3 3 3 3
c02 3 3 3 3 3
co3 3 3 3 3 3
co4 3 3 3 3 3
C05 3 3 3 3 3
Evaluation Scheme
co1 c02 co3 co4 C05 Total
Internal 8 8 8 8 8 40
External 12 12 12 12 12 60
Total 20 20 20 20 20 100
Mapping Course Outcome with Internal Assessment (40 Marks)
co1 co2 co3 co4 C05
Assignments 2 2 2
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Seminar 2
Test 5 5 5 )
Attendance 1 1 1 1
Total 8 8 8 8
Mapping Course Outcome with External Assessment (60 Marks)
Category Co1 | CO2 | CO3 04 | C05
Part - A
(Objective - 10 x 1 = 10marks) 2 2 2 2 2
Part - B 10 10
(Short Answer -5 x 4 = 20marks)
Part-C
(Essay-3 x 10 = 30 marks) 10 10 10
Total 12 12 12 12 12
Rubric for Assignments
S| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria
COs
Ideas are Ideas Are detailed, | Ideas are
Content | detailed, well | Developed and presented Content is Not o1,
1 developed, supported with but  not not sound attend | C02,
50% | supported with | evidence and facts | particularly ed C05
specific mostly specific. developed
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evidence facts or
and examples supported;
Incl itl
Organiz i:fr:t(ijsztti::ne;t Includes itle, organizatio
g " | introduction,state & ... | Not o1,
a atement of the . nal tools Noorganizati
2 ) . .| ment of main idea attend | CO2,
-tion main idea with are weak or on
. . and . ed C05
illustration and conclusion missing
50% | conclusion. '
Rubric for Seminar
S| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria
COs
Knowledge
and Exceptional | Detailed Considerable | Minimal Not
1 Understand | knowledge of | knowledge of | knowledge of | knowledge of Attende CO3,
ing facts, terms, | facts, terms, | facts, terms, | facts, terms, p C04
and concepts | and concepts | and concepts | and concepts
50%
Well
Presentatio Sgnv:’mmcat
n locical Communicat | Just No coherent | Not C03
2 8 ed with Communicat | communicati | Attende ’
sequences, C04
50% sequences ed on d
examples,
and
references
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Model Question Paper

Sl Model Questions Specificatio Level
No. n
Part - A: Objective Type
Multiple Choice Marks:10x1=10
The difference between humanities and social sciences is a) well Understan
1 defined b) not well defined c) relative Identify d
d) nil
9 The origins of the communication discipline can be traced to a) first Recall Remembe
world war b) second world war ¢) gulf war d) 18th century r
Paul Lazarsfeld was a) political scientist b) sociologist ¢) economist Remembe
3 s Recall
d) politician r
1 Max Horkheimer was one of the pioneers of a) Frankfurt school b) Recall Remembe
Toronto school ¢) Chicago school d) Birmingham school r
Agenda setting theory emerged during a) 1970s b) 1980s ¢) 2010 d) Remembe
9 Recall
1940s r
6 Two step flow model of communication emerged during a) 1920s b) Recall Remembe
1930s ¢) 1950s d) 1970s r
Deleuze and Guattari were a) philosophers b) data analysts c) Remembe
1 - . Recall
politicians d) policy makers r
8 Culture industry is the term given by a) Adorno and Horkheimber b) Recall Remembe
Deleuze and Guattari c) Lazarsfeld d) Murdock r
Noelle Neumann formulated the notion of a) spiral of silence b) Remembe
9 . o o Recall
agenda setting c) cultivation d) uses and gratification r
Kittler contested the arguments of a) Mcluhan b) Innis ¢) Manovic d) . Understan
10 Gerbner Recognise d
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PART - B Short Answer

The answer should not exceed 200 words arks:5x4-=
20
a) Examine the differences between communication studies and
critical communication studies . Understan
21 (on Explain d

b) Examine the merits and demerits of agenda setting theory

a) Distinguish between interdisciplinary and multidisciplinary
research approaches with examples
(or)

b) Are the categories quantitative and qualitative research relevant?

22 Explain Analyse

a) Examine the contributions of at least two founding fathers of
communication discipline
23 (or) Explain Analyse
b) Examine the contributions of atleast two founding fathers of
cultural studies.

a) Discuss the salient arguments of Toronto school scholars
24 (or) Describe Analyse
b) Discuss the salient arguments of Christaina Fuchs

PART - C Essay Answer
The answer should not exceed 400 words Marks: 3x10 =
30

a) Critically examine the social media scenarios from the perspective
of technological determinism with examples
25 (or) Assess Apply
b) Critically examine the reception contexts of films in your mother
tongue using the framework of cultural studies

a) Employ the notions of Deleuze and Guattari to critique everyday
26 life in contemporary India Assess Apply
(o)
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b) Employ the notions of Frankfurt school to critique everyday life in
contemporary India

a) Critically examine the merits and demerits of the theories of at
least two critical thinkers

21 (or) Describe Analyse
b) Critically examine the merits and demerits of north American
communication research tradition.
SEMESTER - |
Course Code Course Name L T P Credits
Communication Research
MCP02 Methods 4 4
Course Outcome (C0)
On the successful completion of the course, the student will be able to
Course Outcome Level
Students will learn about media and communication research, its
CO1 | development, concepts, scales, sampling methods and research Remember
approaches
C0 2 Students will understand the nuances of research Understand
Co3 Students will be able to apply research knowledge to study issues | Apply
co4 Students will be able to evaluate research problems Analyze
C05 Students will acquire the skills necessary for conducting independent Skl
research
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Syllabus

Units

Content

Hrs.

Introduction to research: What is research? Methods of knowing.
Characteristics of the scientific method. Elements of research:
concepts, constructs, independent and dependent variables,
operationalisation, measurement, popular scales. Research questions
and hypotheses. Sampling. Writing a research paper.

20

Research approaches. Popular research approaches in communication
studies. Qualitative and quantitative data collection methods. Mixed
methods.

20

Practical module

Presentation and description of a research method
Instrument development and data collection

Term paper

20

Tasks and Assignments:

Continuous internal evaluation: 40 marks

Mid-sem examination: 10 marks

Internal assessment:

Practical module: 30 marks

End-semester examination: 60 marks

References:

Mass Media Research: An Introduction. Roger D Wimmer and Joseph R
Dominick. Cengage Learning, Inc; 9th ed. edition (1 January 2010)
Social Research and Statistics by R.N. Mukerjee, Vivek Prakashan, Delhi
Scientific Method and Social Research by B. N. Ghosh, Sterling
Publishers N.

Delhi 92

Media and Communication research methods: An Introduction to
qualitative and quantitative approaches: Arthur Asa Berger ; sage: 1933.
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Mapping of ProgramOutcomes with Course Outcomes

PO1 P02 P03 P04 P05
co1 1 3 3 3 1
co2 1 3 3 3 1
co3 1 3 3 3 1
co4 1 3 3 3 1
C05 1 3 3 3 1
C06 1 3 3 3 1
Evaluation Scheme
co1 c02 co3 co4 C05 C06 Total
Internal 6 6 6 6 6 10 40
External 10 10 10 10 10 10 60
Total 16 16 16 16 16 20 100
Mapping Course Outcome with Internal Assessment (40 Marks)
co1 c02 co3 co4 C05 C06
Assignments 9 )
Seminar 3 3
Test 4 4 4 4 2 2
Attendance 1 1 1 1
Total 5 5 5 5 10 10
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Mapping Course Outcome with External Assessment (60 Marks)

Category CO01 | CO2 | CO3 | CO4 C05 C06
Part-A
(Objective - 10 x 1 = 10marks) 2 2 2 2 1 1
Part - B 10 10
(Short Answer -5 x 4 = 20marks)
Part-C
(Essay-3 x 10 = 30 marks) 10 10 10
Total 12 12 2 12 n n
Rubric for Assignments
Sl. 0 0 0 0 Relation
No. | Criteria 100% 15% 50% 25% to COs
Idea§ are Ideasare Ideas are
detailed, well .
detailed, presented but
Content developed, Developed and not
supported P . _ Content  is | Not €05
1 . ... | supported with | particularly
with specific | . not sound attended C06
50% . evidence and | developed or
evidence facts  mostly | supported;
&facts . V| Supportec
specific.
andexamples
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!ncludes .tltle’ Includes title,
.| introduction,st | . ) -
Organiz introduction,st | organizational
atement ofthe .
a . . atement tools Noorganizatio Not C05
2 . main idea .
-tion . .| ofmain are weak or n attended C06
withillustratio | . .
n and ideaand missing
50% ) conclusion.
conclusion.
Rubric for Seminar
Sl Relation to
1009, 15% o/ 259, o/
No. Criteria 00% 5% 50% 2% 0% COs
Knowledge Exceptional | Detailed . Minimal
and knowledge | knowledge Considerable knowledge
Understandin g 8 knowledge of 8 Not C05
1 of facts, |of facts, of facts,
g facts, terms, Attended C06
terms, and | terms, and terms, and
concepts concepts and concepts concepts
50% P P P
Well
Communica
P i ith
resentation ted_ wit Communica | Just No coherent
2 logical ted  with | Communicat | communicati Not €05
50% sequences, Attended C06
sequences | ed on
examples,
and
references
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Model Question Paper

SI.
No.

Model Questions

Specification

Level

Part - A: Objective Type
Multiple Choice Marks: 10 x1=10

A practical definition of social science research would be

a. A statement of relationship between two variables

b. Accepting the null hypothesis and rejecting the alternative
c. Atest of hypothesis

d. None of the above

Understand

Qualitative research relies on

a. Logical or statistical observations

b. Verbal narrative like spoken or written data
c. Probability sampling technique

d. None of the above

Understand

Qualitative and quantitative research are
a. Objective and subjective, respectively
b. Subjective and objective, respectively
c. Objective and deductive, respectively
d. Subjective and inductive, respectively

Remember

The interpretive researcher

a. Strives for objectivity and is separated from the data
b. Is an integral part of the data

c. Both (a) and (b) are true

d. Both (a) and (b) are false

Remember

Surveys are

a. Incapable of obtaining information from large samples of the

population
b. Useful to elicit information about attitudes
c. Relatively difficult for making generalizations

Remember

Ph.D Mass Communication Coursework Syllabus 2022

Page no. 17




d. None of the above

Non-probability sampling is a technique where the samples are
gathered in a process that does not give all the individuals in the

population equal chances of being selected
a. This statement is always true

b. This statement is sometimes true

c. This statement is sometimes false

d. This statement is always false

Understand

A hypothesis is

a. Atentative answer to the research question
b. A proposed relationship between two or more variables

L

Both (a) and (b) are true
Both (a) and (b) are false

=2

Understand

Scientific research is

a. Public

b. Predictive

c. Systematic and cumulative
d. All of the above

Understand

Research method is

a. Research design

b. Research methodology
¢. Data collection method
d. None of the above

Skill

10

IDI and FGD are

a. Quantitative research methods
b. Qualitative research methods
Both (a) and (b) are true

Both (a) and (b) are false

2 o

Analyse

PART - B Short Answer
The answer should not exceed 200 words

20

arks:5x4 =
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21

a) Deliberate on the development of mass media research

or

b) Explain concepts, constructs, variables and operationalisation in
media research

Remember

22

a) Explain the types of variables with apt examples

or

b) Compare the scientific method of knowing with the other three
popular methods.

Understand

23

a) Outline the essential information that the following sections of
a thesis should carry: Abstract, introduction, review of literature,
research method, data analysis, findings and discussion,
conclusion and references.

or

b) Discuss any two popular research methods.

Remember

24

a) Discuss the roles of research questions and hypotheses in
research

or

b) Prepare an instrument with 8 items (a questionnaire with 8
questions) to measure Extend of social media usage.

Understand

PART - C Essay Answer

The answer should not exceed 400 words Marks: 3 x

10-=30

25

Differentiate between qualitative and quantitative research
approaches using the positivist and interpretive paradigms.

Understand

26

Discuss the different methods of sampling with apt examples.

Analyse

2]

Choose a media research question, develop hypotheses and
explain how the variables can be measured and hypotheses tested
using the following research methods: survey, content analysis
and experiment.

Create
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SEMESTER - |

Course Code Course Name L T P Credits
MCPO3 Gender, Human Rights and 4 4
Communication
Course Outcome (C0)
On the successful completion of the course, the student will be able to
Course Outcome Level
CO0 1 Recogniz.e the concept§ relating to_sex, gender, femininity, masculinity, Remember
Human rights and media constructions of gender
C0 2 | Interpret the mass mediated gender and human rights representations. Understand
Use gender and media related theories to understand gender, media and
co3 | cEen . Apply
human rights
c04 Critically evalua_lte mass medlé.l representations and constructions of gender Analyze
from a human rights perspective
Demonstrate the implications of gender prejudiced and insensitive .
C05 . . Skill
representations in mass media content
Syllabus
Units Content Hrs.

Sex and Gender - Types of Gender - Gender roles

Social and cultural construction of gender - Femininity and Masculinity
Different waves of feminism

| Feminism in Indian context

Pre-independence — issues and struggles social reformers

Social Reform Movements in Women Empowerment

Women movements — Related Acts and Judgments — India
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Understanding human rights and its principles
International HR Covenants

HR in National law — CEDAW, UDHR

LGBTQI - rights

HR Institutions — National Commission for Women

Theories of gender and media

Sociological theories of gender

Feminist media theories

Gender, Power and Media — Hegemonic masculinities
Intersectionality

Gendered constructions in traditional media platforms — entertainment, news and
information media — gender stereotyping — hegemonic masculinities — popular
culture - commodification & objectification

Presence of women in media — representation of different genders

. Media policies and women
Mass media approaches to gender issues, victimization and violence against
women
Gender analysis — semiotic, textual, narrative, language, framing, ...
Gender in online social media platforms — global public sphere
V Misogyny — trolling — cybercrime

Socio Political participation — online platforms

Tasks and Assignments:

References:

Bow, Bonnie J. & Wood, Julia T. (2006) The Sage Handbook of Gender and
Communication. New Delhi: Sage

Creedon, Pamela J. & Cramer, Judith (2007) Women in Mass Communication. New
Delhi: Sage.

Mulvey, Laura (1999). Visual Pleasure and Narrative Cinema. In Film Theory and
Criticism: Introductory Readings. Eds. Leo Braudy & Marshall Cohen. New York:
Oxford UP, 1999: 833-44.
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Gray, M.L. (2009). Negotiating identities/queering desires: coming out online and
the remediation of the coming-out story. Journal of Computer-Mediated
Communication, 14, 1162-1189.

Dragowski, E.A., Scharron-del Rio, M.R., Sandigorsky, A.L. (2011). Childhood
gender identity — Disorder?: Developmental, cultural, and diagnostic concerns.
Journal of Counselling and Development, 89, 360-366.

Sarrasin, 0., Gabriel, U, & Gygax, P. (2012). Sexism and attitudes toward
gender-neutral language: The case of English, French, and German. Swiss Journal
of Psychology, 71(3), 113-124. doi:10.1024/1421-0185/a000078 Sczesny, S.,
Moser, F., & Wood, W. (2015). Beyond sexist beliefs: How do people decide to use
gender-inclusive language? Personality And Social Psychology Bulletin, 41(7),
943-954. doi:10.1177/0146167215585721

Mapping of ProgramOutcomes with Course Outcomes

PO1 P02 P03 P04 P05
co1 3 3 3 3 3
c02 3 3 3 3 3
co3 3 3 3 3 3
co4 3 3 3 3 3
C05 3 3 3 3 3
Evaluation Scheme
co1 c02 co3 co4 €05 Total
Internal 8 8 8 8 8 40
External 12 12 12 12 12 60
Total 20 20 20 20 20 100
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Mapping Course Outcome with Internal Assessment (40 Marks)

co1 C02 co3 co4 C05
Assignments 2 2 2
Seminar 2 )
Test 5 5 9 5 5
Attendance 1 1 1 1 1
Total 8 8 8 8 8
Mapping Course Outcome with External Assessment (60 Marks)
Category CO1 | CO2 | CO3 | Co4 | CO5
Part-A
(Objective - 10 x 1 = 10marks) 2 2 2 2 2
Part-B 10 10
(Short Answer -5 x 4 = 20marks)
Part-C
(Essay-3 x 10 = 30 marks) 10 10 10
Total 2 | 12| 12 | 12|12
Rubric for Assignments
S| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria COs
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Ideas are Ideas are
g:[,ztd‘;:ve" Ideasare detailed, E[I(;sente:m
Content et ... | Developed and . . Not co1,
supported with . particularly | Content is
1 specific supported with developed | not sound attend | €02,
50% p. evidence and facts P ed C05
evidence mostly specific o
&facts PECINIC. supported;
andexamples
Includes title,
Orsaniz introduction,st | Includes title, oreanizatio
ga atement ofthe | introduction,state na? tools Nooreanizati Not o1,
2 _tion main idea ment ofmain are weak or gon attend | CO2,
withillustration | ideaand . ed C05
and conclusion missing
50% i '
conclusion.
Rubric for Seminar
Sl. Relati
No .. . 100% 15% 50% 25% 0% on to
Criteria
COs
Knowledge
and Exceptional | Detailed Considerable | Minimal Not
: Understandin | knowledge of | knowledge of | knowledge of | knowledge of Attende C03,
g facts, terms, | facts, terms, | facts, terms, | facts, terms, p C04
and concepts | and concepts | and concepts | and concepts
50%
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Well
Communicat
Presentation | ed Ymh Communicat | Just No coherent | Not
logical . . L CO3,
2 ed with Communicat | communicati | Attende
50% sequences, Co4
sequences ed on d
examples,
and
references
Model Question Paper
SI. ] -
No Model Questions Specification Level
Part - A: Objective Type
Multiple Choice Marks: 10 x1=10
Gender is
A. Biologically determined
1 B. A numerical concept Recognise Remember
C. Asocial construct
D. Same as the sex of the person
Gender is different across different cultures
2 A. True Recognise Remember
B. False
Discrimination based on gender involves
A. Preference for male child
3 B. Domestic roles assigned to girls Recognise Remember
C. Denial of equal property for girl child
D. All of the above
1 Universal Declaration of Human Rights (UDHR) was adopted Recognise Remember
by UN General Assembly on
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A. 10 December 1948
B. 10 December 1957
C. 10 December 1958
D. 10 December 1941

Gender based preference is
A. Gender bias
B. Gender role
C. Gender equality
D. None of the above

Recognise

Remember

The UN convention that deals with women rights is
A. ICESCR
B. UDHR
C. CEDAW
D. UNHCR

|dentify

Remember

What is the gender neutral word for the ‘Chairman’

|dentify

Remember

Protection of women from Domestic Violence Act was enacted
in the year

2003

2005

2012

2013

SN

|dentify

Remember

The Supreme Court famous judgment Vishaka Guidelines of
1997 deals with

A. Dowry harassment

B. Sexual Harassment at work place

C. Female feticide

D. None of the above

|dentify

Remember

10

National Commission for Women was formed in the year

|dentify

Remember
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A. 1991

B. 1992

C. 1993

D. 1994
PART - B Short Answer
The answer should not exceed 200 words arks:5 x
4-=20

Explain social construction of gender

11 |0r Recognise Remember
What is queer theory? Discuss
Elaborate on feminist epistemology

12 | Or Recognise Remember
Write a note on the contributions of Judith Butler
Explain the significance of UDHR and CEDAW

13 | Or lllustrate Apply
Explain the need for women human rights
What is objectification of women? Explain this in the context
of advertising

14 | 0r [llustrate Apply
What is a stereotype? How does it influence women portrayal
in media?

PART - C Essay Answer

The answer should not exceed 400 words Marks: 3

x10=30
Explain how gender roles influence family communication in
our traditional society

15 | Or lllustrate Apply

Give the important contributions of the different waves of
feminism in women empowerment
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16

Explain the contributions of the following feminist media
theorists

a.  Gaye Tuchman

b.  Laura Mulvey

Or

Discuss the pros and cons of media portrayal of women in the
Indian context

Predict

Evaluate

11

How does the news media address issues of human rights
relating to women? Discuss

Or

Elaborate on the press council guidelines in reporting violence
against women

Predict

Evaluate

SEMESTER - |

Course Code Course Name L

P Credits

MCP04

Media, Culture and Society
- Elective

Course Outcome (CO0)

On the successful completion of the course, the student will be able to

Course Outcome

Level

COo1

Students will learn the definition, types and functions of culture.

Remember

C02

Students will be able to understand the concepts, structures, effects
and relationship of culture with media, society and people.

Understand

Co3

Students will be able to use the techniques of framing and drawing a
relationship among media, culture and society.

Apply

C04

Students will be able to evaluate the effect media on culture and
vice versa

Analyze
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C05

Students will be able to produce research works in context to media,
culture and society.

Skill & Create

Syllabus

Units

Content

Hrs.

Culture: Definition, concepts and nature
Types, characteristics and elements of culture
Functions of culture

Media,culture and communication

Cultural studies and communication

14

Society: Structure, socialization and social relations
Effects of media on individual and society

Role of media on social issues.

Gender, minorities, children and media

Media and digital society

14

Audience: Nature and types
Media, market and audience
Public opinion and propaganda
News framing and agenda Setting
Media and public sphere

12

v

Culture,media and consumption
Culture, politics and media
Culture, media and society
Culture,dominance and media
Culture, negotiation and media

12

Culture, identity and nation
Cultural citizenship

Popular Culture and society
Commercialisation of culture
Globalization and culture

12
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Tasks and Assignments:

Mid-sem examination: 20 marks

Mid-sem presentation: 10 marks (Parameters of evaluation: content, context
and presentation)

Assignment: 10 marks (Parameters of evaluation: adhering deadlines,
content, clarity of presentation)

External

End Semester Examination 60 marks

References:

Mukerii, D.P, Sociology of Indian Culture. Rawat Publishers, 1979.
Thompson, John. /deology and Modern Culture: Critical Social Theory in
the Era of Mass Communication. Stanford University Press, 1990.
Berger, Asa Arthur, Media Analysis Technigue. Sage Publications, 1991.
Grossherg, Lawrence et al. Media-Making: Mass Media in a popular
culture. Sage Publications, 1998.

Singer, Dorothy G.& Singer, Jerome L. Handbook of Children and the
Media, Sage, 2001

Kosambi, D.D. The Culture and Civilisation of Ancient India in Historical
Outline. Vikas Publishing House, 2001.

Rege, Sharmila, Sociology of Gender: The Challenge of Feminist
Sociological Knowledge. Sage, 2003.

Singh, Yogendra, /deology and Theory in Indian Sociology. Rawat
Publisher, 2004.

Mishra, Binod. & Chauhan, Gajendra S, Communication in a Global
World: Let’s Speak up. Authors Press, 2011.

Carey, James, Communication as Culture: Essays on Media and Society.
Routledge, 2009

Storey, John,. Cultural Theory and Popular Culture: An Introduction.
Routledge, 2015

Mapping of ProgramOutcomes with Course Outcomes

P01 P02 P03 P04

P05

CO1

3 3 3 3

3
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c02 3 3 3 2 3
co3 3 2 3 3 2
co4 3 3 2 3 3
C05 3 3 3 2 3
Evaluation Scheme
(H1] c02 co3 co4 C05 Total
Internal 8 8 8 8 8 40
External 12 12 12 12 12 60
Total 20 20 20 20 20 100
Mapping Course Outcome with Internal Assessment (40 Marks)
Co1 c02 co3 co4 C05
Assignments 2 2 2
Seminar 2 2
Test 5 5 5 5 5
Attendance 1 1 1 1 1
Total 8 8 8 8 8
Mapping Course Outcome with External Assessment (60 Marks)
Category co1 | CO2 | CO3 C04 | CO5
Part - A
(Objective - 10 x 1 = 10marks) 2 2 2 2 2
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Part - B 10 10
(Short Answer -5 x 4 = 20marks)
Part-C
1 1 1
(Essay-3 x 10 = 30 marks) 0 0 0
Total 12 12 12 12 12
Rubric for Assignments
S| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria
COs
Ideas are Ideas are
g:‘tlzllfdé:’e" Ideasare detailed, E:Itzsente:m
Content e, Developed and . . Not o1,
supported . particularly | Content is
l with specific supported with developed | not sound attend | C02,
50% ) P evidence and facts P ed C05
evidernce mostly specific or
&facts PECHHC. supported;
andexamples
Includes title,
Organiz Itl;:a(ﬂ::g:mn’s Includes ttle, organizatio
g , introduction,state 8 ... | Not co1,
a ofthe main . nal tools Noorganizati
2 ) , ment ofmain attend | CO2,
-tion idea . are weak or on
s .| ideaand . ed C05
withillustrati conclusion missing
50% | onand '
conclusion.
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Rubric for Seminar

SI. Relatio
No . 100% 15% 50% 25% 0% nto
Criteria
COs
Knowledge
and Exceptional | Detailed Considerable | Minimal Not
1 Understandi | knowledge of | knowledge of | knowledge of | knowledge of Attende C03,
ng facts, terms, | facts, terms, | facts, terms, [ facts, terms, p C04
and concepts | and concepts | and concepts | and concepts
50%
Well
Presentatio Sgn‘;l?:illmlcat
n locical Communicat | Just No coherent | Not C03
2 . ed with Communicat | communicati | Attende ’
sequences, C04
50% sequences ed on d
examples,
and
references
Model Question Paper
SI. . N
No Model Questions Specification Level
Part - A: Objective Type
Multiple Choice Marks: 10 x1=10
Which of the following is not a basic component of culture?
1 Recall Remember
(a) knowledge (b) belief (c) art (d) market
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The word culture is derived from .......... word "Colere" (Fill the blank
with an appropriate answer.)

(a) Greek (b) Latin (c) Arabic (d) Sanskrit

Recall

Remember

Culture refers to the.......u..... that form a people's way of life. (Fill
the blank with an appropriate answer.)

(a) belief (b) value (c) behaviour (d) All

Recall

Remember

Which of the following culture is known as traditionally practiced by
a small, homogeneous, rural group living in relative isolation from
other groups?

(a) mass (b) folk (c) pop (d) hip-hop

Identify

Remember

Which technique will you use to study the meaning of signs in an
artwork?

(a) Semiotic (b) Observation (c) Participation (d) Artificial
intelligence

Identify

Remember

What does the painting of a Gond tribe that conveys meaning refer
to in semiotic analysis?

(a) Signifier (b) Signified (c) Identified (d) Magnified

Identify

Remember

What did the process of imperialism and globalization in India shape
and reshape over the decades? Find the most appropriate answer

(a) Cultural elements of citizenship (b) Political ideology (c) Climatic
change (d) Nuclear family

Identify

Remember

What does tribal culture reflect?

(a) Close hinding with nature (b) Growing differences with nature (c)
Resistance between man and machine (d) Anti wildlife.

Identify

Remember

How will you produce a documentary to showcase popular culture?
Find the most appropriate answer

Recognise

Remember
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(a) use slang, rituals and food behaviour of the people (b) use dialect,
rituals and office behaviour (b) use modern expression, snubbing and
public behaviour of the people (c) use colourful expression, colourful
dress and common behaviour of the people (d) show frustration,
arrogant and rude behaviour of the people

10

Which of the following theory will you use to establish a defined plan
for a newspaper? (a) Agenda setting (b) Nomadic theory (c) Spiral of
Silence (d) Two-step flow

Recall

Remember

PART - B Short Answer

The answer should not exceed 200 words arks:5x4-=
20

21

a) Explain the charcateritics of culture? (or) b) Explain the concept
of culture.

Explain

Discuss

Understand

22

a) Explain the types of audience. (or) b) Explain the significance of
public opinion.

Explain

Discuss

Understand

23

a) How does popular culture influence our society? Explain (or) b)
What are the reasons for the growth of commercialisation of
culture? Explain

Assess Explain

Analyse

24

a) How does the media set the agenda? Explain briefly (or) b) What
is the relation media play with culture? Explain

lllustrate

Understand

PART - C Essay Answer

The answer should not exceed 400 words Marks: 3 x10 =

30
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25

a) Prepare a plan of action to study the agenda set by the media to
promote the commercialisation of Indian culture. (or) b) Explain how
can we apply semiotic techniques to analyse an art form.

Describe

Apply

26

a) Analyse a popular dance form the perspective of the elements of
culture (or) b) Critically evaluate the growing cultural trends
post-millennium.

Explain

Discuss

Analyse

2]

a) Prepare a script for an electronic advertisement of Khadi clothes
that reflect the essence of swadeshi (made in India) (or) b) Develop a
marketing plan to commercialise a swadeshi product (made in India)
in Deepawali.

Assess

Describe

Skill

SEMESTER - |

Course Code Course Name L T

Credits

Data Analysis Techniques -

MCPO5 Elective

Course Outcome (CO0)

On the successful completion of the course, the student will be able to

Course Outcome

Level

CO1 |a approaches to explore their research problem.

Students will gain an understanding of research and statistical analyses

Remember

C02 | gyitable statistical tests.

Students will learn to organize the quantitative data and perform

Skill

0 3 Students will learn how to collect qualitative data.

Understand
and Apply
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Co04

Students will learn various methods and methodologies of qualitative
data analyses.

Understand
and Analyze

C05

Students will perform data analysis using quantitative and qualitative
software packages.

Skill

Syllabus

Units

Content

Hrs.

Introduction to Data, Sources of data, Data sampling, Data
collection settings, Levels of measurement and types of variables,
Reliability and Validity. Hypotheses and Research questions, Types of
hypotheses and research questions, Characteristics, Hypotheses testing,
Error, Type | & Type Il Errors, Measures of Central Tendency and
Dispersion, Probability, Types of distributions, Descriptive statistics,
Inferential statistics.

12

Cross tabulation, Chi-square, T tests, Anova, Multivariate data analysis,
Correlation, Regression, Multiple regression analysis, Logistic regression,
MANOVA, Scale Development, Questionnaire & Form Design, Factorial
analysis: Exploratory and confirmatory factor analysis, Mediation and
moderation analysis, results reporting

12

Inductive & Deductive research, Ontology, Epistemology, Axiology,
Research Onion; Involvement, Triangulation (Validity-Checking),
Abduction, Context, Contradiction, Reflexibility, Theoretical Saturation
and Interpretation of qualitative research

12

v

Thematic Analysis, Content Analysis, Semiotic Analysis
(Jacobson), Framework Analysis, Discourse Analysis, Grounded Theory
(Interpretative), Grounded Theory (Constructive) and Sentiment Analysis

12

Introduction to SPSS, various tests and analysis using SPSS;
analysis of qualitative data using software NVivo

12
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Tasks and Assignments:

Mid-sem examination - 10 marks

Data analysis (qualitative or quantitative) and presentation - 30 marks
Students will take up secondary or primary dataset for analysis and the
same has to be presented. 20 marks will be awarded for the data

analysis report and 10 marks for the presentation (includes justification

of the method chosen, completeness of the work)
End-semester examination : 60 marks
References:

1.
2.

10.

11. Perakyla, A. (1997). Reliability and validity in research based on tapes

Rajathi (2010), SPSS for You. MJP Publishers.

Neuman, W. Lawrence (2014). Social research methods : qualitative
and quantitative approaches (7th ed.), Pearson.

Little, T. D. (Ed.). (2014). The Oxford handbook of quantitative
methods (Vol. 1). Oxford University Press, USA.

Geher, G., & Hall, S. (2014). Straightforward statistics:
Understanding the tools of research. Oxford University Press.
Sarma, K. V. S. (2015). Statistics made simple : do it yourself on PC
(2nd ed.), PHI Learning, 2015

Brace, N., Snelgar, R., & Kemp, R. (2016). SPSS for psychologists:
And everybody else (6th ed.). Macmillan International Higher
Education.

Michael J. Albers. (2017). Introduction to Quantitative Data Analysis
in the Behavioral and Social Sciences, John Wiley & Sons.

Arkes, J. (2019). Regression analysis: A practical introduction (1st
ed.). Routledge, London.

Stephen M. Croucher and Daniel Cronn-Mills (2019). Understanding
Communication Research Methods: A Theoretical and Practical
Approach (2nd ed.). Routledge, New York.

Bryman, A. (2012). Social Research Methods (4 ed.). Oxford: Oxford
University Press.

and transcripts. In D. Silverman (Ed.), Qualitative Research: Theory,
Method and Practice (pp. 201-220). Sage. London.

12. Seale, C. (1999). The Quality of Qualitative Research. London: Sage.
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13. Dey, 1. (1999). Grounding grounded theory: Guidelines for qualitative
inquiry. San Diego: Academic Press.

14. Wolcott, H. (1994). Transforming Qualitative Data: Descriptions,
analysis and interpretation. London, Sage

15. Hsieh, H.-F., & Shannon, S. E. (2005). Three Approaches to Qualitative
Content Analysis. Qualitative Health Research, 15(9), 1271-1288.

16. Mayring, P. (2000). Qualitative Content Analysis. Forum Qualitative
Sozialforschung / Forum: Qualitative Social Research [on-Line
Journal], 1(2), 28 paragraphs.

11. Miles, M. B., & Huberman, A. M. (1994). Qualitative Data Analysis.
London: Sage.

18. Ritchie, J. & L. Spencer (2002). Qualitative data analysis for applied
policy research. In AM.Huberman & M.B. Miles (Eds.), The qualitative
researcher's companion. (pp. 305-329). London: Sage.

Online resource: https://open.umn.edu/opentextbooks/texthooks/459

Mapping of ProgramQutcomes with Course Outcomes

PO1 P02 P03 P04 P05
co1 3 3 3 3 3
c02 3 3 3 3 3
co3 3 3 3 3 3
co4 3 3 3 3 3
C05 3 3 3 3 3

Evaluation Scheme
co1 C02 co3 co4 C05 Total

Internal 8 8 8 8 8 40
External 12 12 12 12 12 60
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https://open.umn.edu/opentextbooks/textbooks/459

Total 20 20 20 20 20 100
Mapping Course Outcome with Internal Assessment (40 Marks)
co1 C02 co3 co4 C05
Assignments 2 2 2
Data analysis report 2 2
Test 5 5 5 5 5
Attendance 1 1 1 1 1
Total 8 8 8 8 8
Mapping Course Outcome with External Assessment (60 Marks)
Category o1 | Co2 | CO3 C04 | CO05
Part-A
(Objective - 10 x 1 = 10marks) 2 2 2 2 2
Part-B 1 5 1
(Short Answer -5 x 4 = 20marks)
Part-C
(Essay-3 x 10 = 30 marks) 10 10 10
Total 12 17 12 17 2
Rubric for Report
| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria COs
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Ideas are
Ideas are esented
detailed, well | Ideas are detailed, Eut ot
Content | developed, Developed and . . Not o1,
, , particularly | Content is
1 supported with | supported with develooed | not sound attend | CO2,
50% | specific evidence and facts or P ed C05
evidence facts | mostly specific.
supported;
and examples
Organiz Includes title, .
a introduction,st Includes title organizatio
-tion """ | introduction,state B . ..| Not o1,
atement of the . nal tools Noorganizati
2 |and . . ment of main idea attend | CO2,
main idea with are weak or on
Present | . . and . ed C05
. illustration and . missing
ation ) conclusion.
conclusion.
50%
Model Question Paper
SI. Specificatio Level
No. Model Questions n eve
Part - A: ﬂhjective Tvpe Remember
Multiple Choice Marks: 10 x1=10
Level of measurement used for naming is
e Nominal
1 e Ordinal Recall Remember
e [nterval
e Ratio
2 | The “SPSS” is a package of programs for. Recall
e manipulation Remember
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e analyzing
e presenting data
o all of these

Data Analytics uses __ to get insights from data.
Statistical figures

Numerical aspects

Statistical methods

None of the mentioned above

Identify

Remember

Amongst which of the following is / are the types of Linear
Regression,

Simple Linear Regression

Multiple Linear Regression

Both A and B

None of the mentioned above

|dentify

Remember

What is inductive research?
e When a new theory is found as the end-product
o When research is started keeping an existing theory as base
e When a theory is induced in the research
o Nonde of the above

Identify

Remember

What is Theoretical Saturation?
o State when no new data is found in data collection
e When a theory becomes redundant
e When data collection becomes impossible
o None of the above

Identify

Remember

What is Grounded Theory?
a. Atheory that is spiral in its model form.
b. A theory grounded in data.
c. The base theory of any research.
d. A meta theory.

Remember

Who propounded Constructive GT?
e Strauss and Corbin

Remember
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e C(Charmaz
o Glasser and Strauss
o None of the above

What do you understand by Qualitative data?
a. Data with quality
b. Data with average quality
¢. Textual information
d. None of the above

Remember

10

What is the extension of an NVivo file?
a. dat

b. sat

c. Sas

d. None of the above

Remember

PART - B Short Answer
The answer should not exceed 200 words marks:5x 4 =
20

21

a) Explain the goal of a Linear regression analysis (or)
b) What is the difference between Type 1 and Type 2 error?

Explain

Remember

22

a) How do you do a data analysis questionnaire in SPSS? (or)
b) What are the 4 types of descriptive statistics?

Explain

Remember

23

a) What's the difference between multivariate and multiple
regression? (or)
b) Why do we use factor analysis?

Explain

Remember

24

a) Discuss in detail Coding Paradigm (or)
b) Discuss in detail Conditional Matrix

Remember

25

a) How many types of distributions are there in probability? (or)
b) What is anova? and explain its types.

Remember
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The answer should not exceed 400 words

PART - C Essay Answer
Marks: 3x10 =
30

25

a) What is factor analysis in statistics? Explain with suitable
examples. (or)
b) Write down the characteristics of multivariate data analysis.

Recall /
Explain

Remember

26

a) What is a Thematic Analysis? Discuss its various steps. (or)
b) What is Framework Analysis? Discuss its various steps.

Remember

2]

a) Prepare the list of four codes from a film script (attached ) as
per Jacobson’s Semiotic analysis (or)

b) Make Open Coding of the qualitative data collected (attached) as
per Interpretative Grounded Theory.

Skill/Creat
e

SEMESTER - |

Course Code

Course Name L T

Credits

MCPO6

Marketing Communication
— Elective

Course Outcome (CO0)

On the successful completion of the course, the student will be able to

Course Outcome

Level

Co1

Students will learn the definition, types and functions of marketing
communication.

Remember

G0 2

Students will be able to understand the concepts, structures, effects
and relationship between different marketing communication strategies

Understand

Co3

Students will be able to use the techniques marketing communication

Apply
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Students will be able to evaluate the effect of marketing
C04 | communication Analyze
Students will be able to produce research works in context to .
C05 . - Skill
marketing communication
Syllabus
Units Content Hrs.
Advertising: Target/Geographical market, positioning,Brand strength
measurement, message
[ research, Communication effectiveness. Campaign designing and testing. 2
The DAGMAR
approach to setting objectives and measuring advertising effectiveness
PR and Corporate Communication: Industrial relation and public
" relations, Customer relations 9
and media relations, Managing corporate crisis: National and
international case studies.
Event Management: Event planning, Budgeting, Implementation and
Evaluation, Study of
{{ audience profile, perception and reception of communication. Latest 2
trends and role of new
media technology
Media Marketing: Strategies for increasing circulation, TRPs and
maintaining brand loyalty.
Integrated marketing communication (IMC) : Planning, strategy,
Understanding Consumer
v behavior, Sales Promotion, Direct Marketing, Public Relations, Publicity 2
and Corporate
advertising, Unconventional promotional media. The media planning and
strategy: Print
Media, Broadcast media, Out of home media, etc. Digital media
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Tasks and Assignments:

References:

Barker,C.(1999) Television, Globalization and Cultural identities, Milton
Keynes: Open

University Press.

Chambers, | . (1986) Popular Culture: The metropolitan experience.
London: Methuen

Chris Barker (2008), Cultural studies (theory & practice), sage
publications, Los Angeles

Daniels, T. and Gerson, j. (eds) 1989 The Colour Black. London

Kruti Shah (2008), Advertising and Promotions an IMC perspective, Tata
McGraw-Hill

Publishing Company Limited New Delhi

Fiske, J. (1989)b reading popular culture Global Communication in
Transition: The end of

diversity — By Hamid Mowlana, Sage Publications, Newbury Park, 1996
Information and Communication Technology in Development: Cases from
India — Ed. By

Subhash Bhatnagar and Robert Schwann, Sage Publications, New Delhi,
2000

16

Electronic Communication Convergence: Policy challenges in Asia - Ed.
By Mark Hukill et al.

Sage publications, New Delhi, 2000

Global Information and World Communication (2nd edition)- by Hamid
Mowlana Sage

Publications, New Delhi, 1997

Reshaping Communications: Technology, Information and Social change -
By Paschel

Preston, Sage Publications, New Delhi, 2001

Internationalizing media theory: Transition, Power, Culture — By John DH
Downing, Sage

Publications, New York 19917

The media and cultural production — By P. Eric Louw, Sage publications,
New Delhi, 2001
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Mediamorphosis — By Roger Fidler, Sage publications, 1998

New media — By Ronald Rice, Sage Publications, 1984

Media Policy — Ed. By Denis McQuail, Sage Publications, London, 1998
Media performance — By Denis McQuail, Sage Publications London, 1992
New Communications Technology and the Public Interest: Comparative
perspectives on

policy and research — Ed. By Marjorie Ferguson, Sage publications, 1986
Theories of Information Society — by Frank Webster, Routledge
Publications, London, 1995

New Media Technology — Cultural and Commercial Perspectives — by
John V. Pavlik, Allyn

and Bacon Publications

Advertising, Dr. C.N. Sontakki, 1994, Kalyani Publishers, New Delhi.
Advertising Principles & Practice, Chunawala, 1999, Himalaya
Publishers, New Delhi.

Handbook of Public Relations in India, D.S. Mehta, 1998, Allied
Publishers, 1.

Dilgir, H.S. Future of Journalism, Mass Communication and Public
Relations: Jan R.

Hakemuldar.

Public Relations Concept: J. Shri, N. Jethu, Sterling Publishers Pvt. Ltd.
New Delhi.

Handbook of Public Relation and Communication : K.R. Balan and C.S.
Raudu, Castle Books

Put. Ltd. New Delhi.

Mapping of ProgramOutcomes with Course Outcomes

P01 P02 P03 P04

P05

co1
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c02 3 3 3 3 3
c03 3 3 3 3 3
co4 3 3 3 3 3
C05 3 3 3 3 3
Evaluation Scheme
co1 c02 co3 co4 C05 Total
Internal 8 8 8 8 8 40
External 12 12 12 12 12 60
Total 20 20 20 20 20 100
Mapping Course Outcome with Internal Assessment (40 Marks)
co1 co2 co3 co4 C05
Assignments 2 2 2
Seminar 2 )
Test 5 5 5 5 5
Attendance 1 1 1 1 1
Total 8 8 8 8 8
Mapping Course Outcome with External Assessment (60 Marks)
Category co1 | CO2 | CO3 | CO4 | CO5
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Part - A
(Objective - 10 x 1 = 10marks) 2 2 2 2 2
Part-B 10 10
(Short Answer -5 x 4 = 20marks)
Part-C
(Essay-3 x 10 = 30 marks) 10 10 10
Total 12 12 12 12 12
Rubric for Assignments
| Relati
" | Crite 100% 15% 50% 25% 0% | onto
No. .
ria COs
Ideas are
Ideas are detailed, \deasare detailed. presented
Cont | well developed, but  not
. Developed and . . Not co1,
ent | supported with . particularly | Content is
1 . supported with attend | CO02,
specific evidence ) developed | not sound
evidence and facts ed C05
50% | &facts e or
mostly specific.
andexamples supported;
Includes title,
Orea introduction,state | Includes title, oreanizatio
nizga ment ofthe main | introduction,state naflg tools Nooreanizati Not 01,
2 _tion idea ment ofmain are weak or in attend | CO02,
withillustration ideaand _ ed C05
and conclusion missing
50% , '
conclusion.
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Rubric for Seminar

S| Relati
i . 100% 15% 50% 25% 0% | onto
No. | Criteria
COs
Knowledge
and Exceptional | Detailed Considerable | Minimal Not
1 Understand | knowledge of | knowledge of | knowledge of | knowledge of Attende C03,
ing facts, terms, | facts, terms, | facts, terms, | facts, terms, d C04
and concepts | and concepts | and concepts | and concepts
50%
Well
Presentatio Ezn‘;’?:;: nicat
n locical Communicat | Just No coherent | Not C03
2 8 ed with Communicat | communicati | Attende ’
sequences, C04
50% sequences ed on d
examples,
and
references
Model Question Paper
Marketing Communication
Time: 3 hours Marks :60
|.Answer any Three of the following questions. 20X3=60

1.Explain the latest trend of new media technology in marketing communication.
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2.What are the stargesiegs that can be involved in increasing the circulation of newspapers?
3.Elobrate on integrated marketing communication
4.What is crisis management in marketing communication.explain with few examples.
9.Write about the DAGMAR approach in marketing communication.

SEMESTER - |
Course Code Course Name L T P Credits
MCPOT Communication for Social 1 1
Development

Course Outcome (CO0)

On the successful completion of the course, the student will be able to
Course Outcome Level
CO 1 Students will acquire conceptual understanding in using Understand /
communication for social change Analyse
c0 2 Sthients will acquire competence in using communication for Analyse / Skill
social change.
C03 Stude|.1ts WI.|| g.am Sk.l||S to design their research on the theme Skill / Create
of their choice in social change.
Syllabus
Units Content Hrs.

Philosophy of Development Practice
What is development? How can it be measured? What is the relationship
between growth and development? Shifting ideas of development.
Historical contexts and different paradigms of development. Various
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ways of ‘doing’' development and role of state, market and society in this
context. Understanding developing societies in order to comprehend
development. Exploration of interface areas between politics, society, and
culture. Philosophies of development Practices in the writings of Tagore
and Gandhi.

Governance of natural resources and livelihoods-- conceptual and
theoretical issues in analyses, changing paradigms in NRM and
livelihood, lack of access to resources and rural poverty, the use and
conservation by rural communities of resources such as land, water,
forests, and minerals. Removing poverty: Various reports of
Tendulkar Committee, N.C. Saxena Committee, concept of the
‘political’ in rural context, resistance and change to ‘development’ in
rural situations. How to overcome it? What has changed? Theories of
change. Conflict and consensus in Indian society.

Issues in development and development support communication:
Population, Health, Agriculture, Education, Industrial, Economic,
Science and technology, Environment, National integration.
Communication through visual artistic forms, dance, music and
rituals, songs, stories, paintings, dance, music, tapestries, folklore
and rituals that circulate in tribal cultures and rural India.

ICT for development, Environmental communication, Science
communication, Health communication, Agricultural communication,
Educational communication, , Women in development (WID), Gender
and development (GAD, Current trends in development
communication research.

Tasks and Assignments:

Continuous Internal Evaluation 40 Marks
Mid-sem presentation 10 marks
Practical Project - Working Paper - 30 marks
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Mapping of ProgramQutcomes with Course Outcomes

P01 P02 P03 P04

P05

CO1
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3 3 3 3 3
c02
3 3 3 3 3
co3
Evaluation Scheme
co1 c02 co3 Total
Internal 05 05 30 40
External 20 20 20 60
Total 25 25 50 100
Mapping Course Outcome with Internal Assessment (40 Marks)
(H1] c02 co3
Test (Mid-Sem) 05 05
Practical Project 30
(Working Paper)
Total 05 05 30
Mapping Course Outcome with External Assessment (60 Marks)
Category co1 02 co3

Ph.D Mass Communication Coursework Syllabus 2022

Page no. 54



Part-A

(Objective - 10 x 1 S S
= 10marks)

Part-B

(Short Answer -5 x 10 10

4 = 20marks)

Part-C

(Essay-3 x 10 = 30 10 10 10
marks)

Rubric for Internal Assessment

SI. 0 0 0 0 0 Relation
No. Criteria 100% 15% | 50% 25% 0% to COs

1 Test (I_Illd-_Sem Actual Actual | Actual | Actual Actual €01, €02,
Examination) C03
Practical Project Very Non
2 (Working Paper) Excellent 0o Good | Average cubmission (HIX;
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Model Question Paper (External Examination)

SI.
No.

Model Questions

Specification

Level

What is an indicator of Development?
GNP
HDI
PQLI
All of the above

Recall

Remember

Gandhiji talked about
Gram Swaraj
Village United Development
Both mentioned above
None

Recall

Remember

N/ACH stands for
Need for achievement
Need to Achieve
Need and Achievement
Need by Achievement

Recall

Remember

Mobile Personality means
A person who is always mobile
A person who does mind taking risks
A person carrying a mobile phone
None of the above

Recall

Remember

A Paradigm is a
Collection of theories
Collection of ideas
Collection of views
All of the above

Recall

Remember

DSC stands for
Development Support Communication

|dentify

Remember
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Development Sans Communication
Development Surplus Communication
None of the above

Communication between similar authorities may be
termed as

Top-down

Bottom-up

Horizontal

None of the above

Recall

Remember

Top-down communication is a predominant feature in
Dominant paradigm
Participatory paradigm
Alternate paradigm
None

Recall

Remember

Horizontal communication is a predominant feature in
Dominant paradigm
Participatory paradigm
Alternate paradigm
None

Recall

Remember

10

NRHM stands for
- National Rural Health Mission
National Rural Holistic Mission
National Remote Health Mission
National Road Help Mechanism

Recall

Remember

PART - B Short Answer
The answer should not exceed 200 words
arks:5x4 =20

Differentiate between Development of Communication
and Communication Development.
OR

Assess

Analyse
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Paradigm Vs. Theory

What is Gram Swaraj?
OR
What is Mobile Personality?

Recall

Understand

What is Development Communication?
OR
What is Development Support Communication?

Recall

Understand

What is Extension Communication?
OR
What is Wood’s Triangle?

Recall

Understand

Write down salient points of Tendulkar Committee.
OR
Write down salient points of Saxena Committee.

Recall

Understand

Essay Answer (Answer all Three)
Marks: 3x10 = 30

Discuss the philosophy of using Communication for
Development especially in developing countries.

OR
Differentiate Dominant Paradigm from Participatory
Paradigm.

Recall

Understand

Analyse resistance to ‘development’ in rural situations.
Suggest ways to overcome it?

OR
Before rolling out a Communication Campaign, how can
one assess the various needs of beneficiaries?

Recall

Understand /
Analyse

Write a short research proposal on an untapped subject
of Development Communication.
OR

Recall

Create
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Devise a Action Plan to use Communication to help
reduce rural poverty.
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