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BOOK

SocialMedia in India: RegulatoryNeeds, Issues and Challenges
Editors: Dr. Francis P. Barclay & Dr. Boobalakrishnan N.
Sage, January 2022. ISBN: 9789354790751

PROJECTS ANDGRANTS
UGC STRIDE Internal Research Project (October 2021 to August 2022)

Rs3,06,000
Topic: OceanWarming and Sustainable Fishing: Communication Strategies to
Minimise Ecological Impact and Promote E�fective Management

Mega Project (15 July 2019 - 15 July 2021)
Rs8,00,000
Indian Council of Social Science Research
Government of India, Ministry of Human Resource Development
Topic: Ethics, Autonomy, Privacy and Regulation: Balancing the Social Media
Spheres of Political In�luence

Two-week Capacity Building Programme (February 13-24, 2019)
Rs8,00,000
Indian Council of Social Science Research
Government of India, Ministry of Human Resource Development
Topic: Balancing Empirical Research with QualitativeWays of Knowing: Mixed
Method Research (MMR) Approaches for Social Scientists

Short Duration Research Project (March - August 2019) Rs1,50,000
Indian Council of Social Science Research - SRC
Government of India, Ministry of Human Resource Development
Topic: Menstruation andmyths: Communication strategies to promote healthy
practices among rural women

Small Research Project (SRP) July 2018 - March 2019 Rs40,000
National Council of Rural Institutes
Ministry of Human Resource Development, Government of India
Topic: Towards e�fective implementation of Swachh Bharat Mission (Gramin):
Evaluation of Awareness, Access, Adoption, Usage and
Barriers using the Health Belief Model.
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978-93-5479-075-1 (HB)

Barclay, Francis Philip, Boobalakrishnan N and Anushiya K. (2022). Credibility of Social
Media Messages and User Awareness. In Social Media in India: Regulatory Needs,
Issues and Challenges, Eds. Francis P. Barclay and Boobalakrishnan N., Sage. ISBN
- 978-93-5479-075-1 (HB)

Barclay, Francis Philip, Boobalakrishnan N and Anushiya K. (2022). Balancing Social Media
Autonomy, Privacy and Regulation. In Social Media in India: Regulatory Needs,
Issues and Challenges, Eds. Francis P. Barclay and Boobalakrishnan N., Sage. ISBN
- 978-93-5479-075-1 (HB)
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Panneer, Sanghmitra S. Acharya and Nagarajan Sivakami, Springer, Singapore.
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Publications.



PEER-REVIEWED JOURNALPUBLICATIONS
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Discourses: An Analysis of Newspaper Coverage of Pulwama Attack, Journalism
Practice, DOI: 10.1080/17512786.2023.2218338
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Francis P. Barclay. (2019). Using Cross-correlations to Analyse Inter-media Political Agenda
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EDUCATION
Ph.D., Journalism andMass Communication (March 2015)

Department of Communication, PSG College of Arts and Science, Bharathiar University
�esis title: India 2014: A Comparative Study of Print and
SocialMedia as Predictors of Election Outcome

CURRENTPOSITION
Assistant Professor
Department of Media and Communication, School of Communication,
Central University of Tamil Nadu, India
June 8, 2016, to till date

Courses taught: Editorial practices, Print media, Communication Research, Dissertation,
FilmHistory, Graphic Design and Animation

EXPERIENCE IN JOURNALISM
Assistant Editor@DNA – Bangalore, Karnataka, India

August 28, 2008, to February 15, 2013.
I joined as a Chief Sub-editor and was promoted. I used to edit, conceptualise and lay out the
front page to make it appealing. Occasionally, I brought out special pages and supplements
besides writing special stories.

Senior Sub-editor-cum-FeatureWriter@�eHindu Ergo – Chennai, Tamil Nadu, India
March 24, 2008, to August 15, 2008.
At�eHindu, I used to report for the 16-page week-day journal on a daily-basis.�is apart, I
also edited the copies for publication.

Sub-editor@�eNew Indian Express - Coimbatore & Chennai, Tamil Nadu, India
May 10, 2005, to March 20, 2008.

JOURNALSEDITING
Editor-in-Chief, Journal ofMedia and Communication,

Central University of Tamil Nadu.
(eISSN: 2581-513X) Peer-Reviewed Open Access Journal
JM&C is in the UGC-CARE list of Approved Journals


